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SAT USA St udy – Questi onnai re 
 
0. I D: Past Survey 
 
Have you parti ci pat ed i n a mar ket research survey i n t he past 3 mont hs f or any of t he f oll owi ng 
i ndustri es? 
Pl ease sel ect all t hat appl y. 

 

Choi ce ( Col umns)  Sel ecti on  

Adverti si ng: Pri nt/ Audi o Vi sual   

Ai rli nes  

Appar el  & Foot wear: Casual / Sport s  

Aut os & Aut o Part s  

Banki ng: Pri vat e/ Ret ail  

Consul ti ng, Out sourci ng, Off-shori ng  

Co mput ers: Har dwar e/ Softwar e  

Educati onal  Servi ces  

Fi nanci al Servi ces: I nsur ance, I nvest ment and Security Servi ces  

Foods & Non- al coholi c Bever ages  

Heal t hcar e: Faciliti es/ Pharmaceuti cal   

Househol d: Dur abl es/ Non-dur abl es  

Medi a & Ent ert ai nment: Movi e, Br oadcasti ng & Cabl e   

Ret ail: Gener al / Speci alit y  

Real  Est at e & Constructi on  

Tr avel  & Touri sm: Do mestic  

Tr avel  & Touri sm: I nt er national  Lei sur e Tr avel   

Tel ecommuni cati on: Fi xed li ne/ Wi r el ess  

No I have not parti ci pat ed in any such survey i n t he past 3 mont hs   

 
 

Scr een Out   When answer opti on Travel & Touri sm : I nt ernati onal 
Lei sure Travel I s Sel ect ed i n t he Questi on  

 
 
Thank you f or t aki ng our survey. It shoul d t ake about 20- 25 mi nut es of your ti me.  
 
 

 
1. I D: Brand Use 
 
We ar e conducti ng a survey about travel  t o l ong- haul  int er nati onal  desti nati ons f or l ei sur e pur poses.  
By l ong- haul  i nt ernati onal  desti nati ons f or l ei sur e pur poses we mean:  
 

 “Lei sur e travel  t o count ri es ot her t han t he Uni ted St at es, Canada, Mexi co and 
t he Cari bbean t hat you mi ght consi der vi siti ng f or l ei sur e or vacati on or t o vi sit 
fri ends/f ami l y or ot her reasons t hat are not relat ed t o work”  

( Pl ease use t hi s defi niti on of I nt ernati onal Desti nati ons f or l ei sure pur poses throughout t hi s 
survey) 
 
Have you vi sit ed an i nt er nati onal  desti nati on f or l ei sur e pur poses i n t he l ast 18 mont hs? 
Pl ease sel ect one.  

Choi ce ( Col umns)  Sel ecti on  

Yes  

No  

I don' t Know  

 

Scr een Out   When answer opti on "No" or “Don’t Know” I s Sel ect ed 
i n t he Questi on  
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2. I D: Travel  
Whi ch of t he f oll owi ng i nt ernati onal  desti nati ons f or l eisur e have you vi sit ed i n t he l ast 5 years?  
Pl ease sel ect all t hat appl y. 
 

Choi ce ( Col umns)  Sel ecti on  

Nort h Ameri ca ( Canada)   

Central Ameri ca (I ncl udi ng Mexi co 
& Cari bbean) 

 

Eur ope (f or exampl e: UK, France, 
It al y, Spai n, Swi t zerl and, Greece) 

 

Asi a (f or exampl e: I ndi a, Chi na, 
Kor ea, Hong Kong, Japan, 
Thail and, Si ngapor e) 

 

Mi ddl e East (f or exampl e: Tur key, 
Israel , Saudi  Ar abi a, UAE, Oman, 
Iran) 

 

Lobal  Sout h Ameri ca (f or exampl e: 
Br azil, Ar genti na, Per u) 

 

Nort her n Afri ca (f or exampl e: 
Egypt, Mor occo, Tuni si a) 

 

Sub- Sahar a Afri ca (f or exampl e: 
Sout h Afri ca, Kenya, Ni geria, 
Ghana)  

 

Australi a/ New Zeal and and Sout h 
Paci fi c Isl ands 

 

Ot her (pl ease 
speci f y)________________ 

 

 None of t he Above  

 

SCREEN I N 
 
 
 
 
 
 
 
 
 
 
 
SCREEN OUT   

Wanderl ust ers AND NSSA:  
I n t he past 5 years, the respondent must have travel ed 
at l east 2 I nt ernati onal Desti nati ons f or l ei sure 
pur pose; one of the m shoul d be Eur ope and  
second must be one of t he f oll owi ng regi ons:  
    Asi a OR Afri ca OR Austral asi a ( Australi a/ New 
Zeal and) OR Mi ddl e East Or Sout h Ameri ca 
 
Ot hers :  I n t he past 5 years, the respondent must have 
travel ed at l east 1 of t he Int er nati onal Desti nati ons 
wi t hi n Eur ope 
 
If Vi sited ONLY Nort h Ameri ca ( Canada),  
Central Ameri ca (i ncl udi ng Mexi co & Cari bbean), 
Ot hers ( Specify) or None of t he above 

 
 
3. I D: Age 
How ol d ar e you?  
Age (I n Years) 

Choi ce   

 

Scr een Out   When Age i s l ess t han 18 years or great er t han 65 
years  

 
 
4a. I D: No of Chil dren  
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How many chil dren under 18 currentl y resi de i n your househol d? 
Pl ease sel ect one.  
 

Choi ce ( Col umns)  Sel ecti on  

None  

1   

2   

3   

4 or mor e   

 

Scr een Out   When any choi ce ot her t han ‘ None’ i s sel ect ed 
 

 
5. I D: I ncome 
 
Whi ch of t he f oll owi ng ranges i ncl udes your t ot al yearly househol d i ncome bef or e t axes? 
Pl ease sel ect one.  
 

Under $69, 000 

$69, 000 - $74, 000 

$74, 001 - $85, 000 

$85, 001 - $105, 000 

$105, 001 - $125, 000 

$125, 001 - $160, 000 

Over $160, 000 

Don' t Know  

Decl i ne t o answer  

 

Scr een Out   When i ncome i s ‘ Under $69, 000’  
 
SCREEN I N: When i ncome i s $69, 000+ screen i n onl y if 
age i s bet ween 25- 40 years ( Wanderl ust ers) 
 
SCREEN I N: NSSA’ S When age i s 41- 65 years and 
above screen i n onl y if i ncome i s great er t han $85,001  
 
SCREEN I N: Ot hers: When i ncome i s $69, 000+ screen 
i n onl y if age i s bet ween 18- 65 years ( ot hers) 

 
(If ‘ Don’ t Know ‘ or ‘ Decli ne t o answer’ i s sel ect ed i n previ ous questi on, ask next questi on, ot her wi se 
ski p t o Q6b) 
 
6a. I D: I ncome Threshol d 
 
Whi ch of t he f oll owi ng ranges i ncl udes your t ot al yearly househol d i ncome bef or e t axes? 
Pl ease sel ect one.  
 

Under $69, 000 

Bet ween $69, 000 - $85, 000 

Above $85, 000 

Don' t Know  

Decl i ne t o answer  

 

Scr een Out   When ‘ Under $69, 000’, or ‘ Don’t Know’ or ‘ Decli ne to 
Ans wer’  
 
When i ncome i s $69, 000+ screen i n onl y if age i s 
bet ween 25- 40 years ( Wanderl ust ers) as per quot as  
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When age i s great er t han 41- 65 years screen i n only if 
i ncome i s above $85, 000 ( NSSA’ ) as per quot as 
 
When i ncome i s $69, 000+ screen i n onl y if age i s 
bet ween 18- 65 years ( ot hers) as per quot as 

 
 

Quot as Tot al: 800 
 
Wanderl ust ers: 240 
 
NSSA: 240 
 
Ot her: 360 
- Shar e of 18- 24 will not exceed 15 % of Ot her 

Segment  

 
 
6b. Citi zenshi p 
 
Ar e you a US citi zen? 
Pl ease sel ect one.  
 

Yes  

No  

 

Scr een Out   When ‘ No’ i s sel ect ed  
 

 
6c. Resi dence  
 
Do you currentl y resi de i n US f or mor e t han 10 mont hs i n a year ? 
Pl ease sel ect one.  
 

Yes  

No  

 

Scr een Out   When ‘ No’ i s sel ect ed  
 

 
 
6d. Regi on 
 
I n what regi on do you currentl y resi de? 
Pl ease sel ect one.  
 

Regi on  

Nort heast   

Mi dwest   

Sout h   

West   

 

Ask Q6e, if ‘ Mi dwest’ i s sel ect ed i n Q6d 

 
6e.  
 
I n whi ch cit y do you current l y resi de? 
Pl ease sel ect one.  
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Ci ti es  

Chi cago  

Col umbus  

Det r oit  

I ndi anapoli s  

Kansas Ci t y  

Mi l waukee  

Omaha  

Ot her (pl ease 
speci f y)________________ 

 

 
 

Scr een Out   If ‘ Chi cago’ i s not sel ect ed  
 

 
 
7. I D: Unai ded Brand Recall 

 
We woul d li ke t o begi n by aski ng you about i nt ernati onal  desti nati ons f or l ei sur e pur poses.  By t hi s we 
mean: “countri es t hat you may consi der vi siti ng f or vacati on and recr eati onal  purposes”.  
 
When you t hi nk about i nt ernati onal  desti nati ons f or l eisur e pur poses, whi ch count ri es come t o mi nd?  
 
Not e: You do not need t o co mpl et e each box. Onl y li st countri es t hat come t o mi nd easil y. Scr oll down 
if necessary. If you cannot thi nk of any i nt er nati onal  desti nati ons f or l ei sur e pur poses hit " Conti nue" 
bel ow 
 

Choi ce Country  

Country 1  

Country 2  

Country 3  

Country 4  

Country 5  

Country 6  

Country 7  

Country 8  

Country 9  

Country 10  

Country 11  

Country 12  

Country 13  

Country 14  

Country 15  

 
(If you cannot t hi nk of any countri es hit “conti nue” bel ow)  
 
[ SKI P Q8 I F NO ANSWER TO Q7]  
 
8. I D: Unai ded Brand Recall Mat ch 
 
Pr evi ousl y, you gave us names of some countri es t hat  first came t o your mi nd when you t hought 
about “i nt ernati onal  desti nati ons f or l ei sur e pur poses”. I n order t o make sur e t hat we have t he correct 
spelli ngs f or t hese countri es, pl ease i ndi cat e if t he country you menti oned appear i n t he f oll owi ng li st. 
 
Pl ease mat ch up t he countri es you t yped i n earli er wi t h t he country names i n t he col umns. Pl ease 
sel ect one f or each row.  
 
 Not 

li st ed 
Sout h 
Af ri ca 

Austr
ali a 

Thail an
d 

Keny
a 

Br azil Fr ance UK It al y Chi na Spai n I ndi a 
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9. I D: Ai ded Brand Recall 
 
Whi ch of t he f oll owi ng countri es had you hear d of as an I nt er nati onal  desti nati on for l ei sur e pur poses 
pri or t o t hi s survey?   
Pl ease sel ect all t hat appl y.  

Choi ce Sel ecti on 

Sout h Afri ca  

Australi a  

Thai l and  

Kenya  

Br azil  

Fr ance  

UK  

It al y  

Chi na  

Spai n  

I ndi a  

None of t he above  

 

Scr een Out   When "None of the above" I s Sel ect ed i n Questi on 9 
AND Onl y “not li sted” or no mat ches i n Q8 
 
 

 
 
10. I D: Ai ded Adverti si ng Br and Recall  
 
Whi ch of t he f oll owi ng i nt ernati onal  desti nati ons f or l eisur e pur poses have you ever seen or hear d 
travel  i nf or mati on about ? (By travel  i nf or mati on we mean: adverti sement s on differ ent medi a i ncl udi ng 
soci al medi a, speci al off ers, brochur es, websi t e i nf or mati on, arti cl es, travel  post ers, t el evi si on 
pr ogr ams, et c.)  
 
Pl ease sel ect all t hat appl y. 

Choi ce ( Col umns)  Sel ecti on  

Sout h Afri ca  

Australi a  

Thai l and  

Kenya  

Br azil  

Fr ance  

UK  

It al y  

Chi na  

Spai n  

I ndi a  

None of t he above  
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For Questi ons 10a and 10b:  
The country choi ces are the countri es sel ect ed i n Q10 
 

 
10a. I D: Brand Mar keti ng Co mmuni cati on  
 
When di d you l ast see any mar keti ng communi cati on for t he f oll owi ng i nt ernati onal desti nati ons f or 
l ei sur e pur poses? 
 
Pl ease sel ect one f or each row.  

Br ands Less t han 1 
mont h ago 

1 t o 3 
mont hs ago 

3 t o 6 
mont hs ago 

6 mont hs t o 
1 year ago 

Mor e t han a 
year ago 

      

      

      

      

      

      

      

      

      

      

 
10b. I D: Brand Medi a Channel s  
 
Wher e di d you l ast see t he mar keti ng communi cati on for t he f oll owi ng i nt ernati onal desti nati on(s) f or 
l ei sur e pur poses? 
 
Pl ease sel ect one i n each col umn.  
 

 Br ands        

TV channel s 
        

Radi o channel s 
        

Ne ws papers, 
Magazi nes and 
Travel magazi nes 

        

Travel brochures/ 
posters from 
travel agents, tour 
operat ors, touri st 
i nf or mati on 
centre, etc. 

        

Onli ne news, 
arti cl es, web 
pages, bl ogs, 
travel booki ng / 
revi ew websi tes, 
etc. 

        

Soci al net worki ng 
websi tes 
(Facebook, 
I nstagra m, 
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Snapchat, Twi tter, 
etc.) 

Vi deo strea mi ng 
websi tes 
(YouTube, Vi meo, 
etc.) 

        

Mobil e 
appli cati ons, News 
al erts vi a mobil e 
feeds ( usi ng 
phone, tabl et, 
mobil e devi ces, 
etc.) 

        

Ci ne ma  
        

Ot her ( pl ease 
specify) 
_______________ 

        

 

Fr om Questi on 11 onward pl ease ref er t o t hi s i nf ormati on:  
The country choi ces are the uni on of all countri es mat ched i n Q8 and sel ected i n Q9 
 

 
11. I D: Fa mili arity 
 
How f ami li ar are you wi t h each of t he f oll owi ng i nt ernat i onal  desti nati ons f or l ei sure pur poses? 
Pl ease sel ect one f or each row.  
 

Choi ce ( Col umns)  Not very 
Fa mi li ar 

1 

So mewhat 
f ami li ar 

2 

Ver y Fami li ar  
3 

    

 
12a_new. I D: Vi sitati on 
 
Whi ch of t he f oll owi ng i nt ernati onal  desti nati ons f or l eisur e pur poses have you vi sit ed i n t he past 5 
years, not necessaril y i n t he same tri p?  Pl ease i ndi cat e whi ch desti nati ons you have vi sit ed and f or 
what pur pose.  
Pl ease sel ect all t hat appl y f or each row.  
 

Choi ce 
( Col umns)  

Vi sit ed f or 
Busi ness 

1 
( Multi Punch)  

Vi sit ed f or 
Vacati on 

2 
( Multi Punch)  

Vi sit ed Fri ends 
and Fami l y 

3 
( Multi Punch)  

Not Vi sit ed 
4 

( Excl usi ve 
Punch)  

     

     

     

     

     

     

     

     

     

     

 
12a. I D: Vi sitati on - Hi dden questi on aut o- punched from Q12a_new above, t o keep t he survey 
l ogi c i nt act 
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Whi ch of t he f oll owi ng i nt ernati onal  desti nati ons f or l eisur e pur poses have you vi sit ed i n t he past 5 
years?  Pl ease i ndi cat e whi ch desti nati ons you have visi t ed and f or what pur pose.  
Pl ease sel ect one f or each row.  
 

Choi ce 
( Col umns)  

Have vi sit ed 
t hi s desti nati on 

onl y f or 
Busi ness i n 
past 5 years 

1 

Have vi sit ed t hi s 
desti nati on 

onl y f or 
vacati on( excl udi n
g vi sits t o fri ends 

and f ami l y) i n 
past 5 years 

2 

Have vi sit ed 
t hi s desti nati on 

onl y t o vi sit 
fri ends and 

f ami l y i n past 5 
years 

3 

Have vi sit ed 
t hi s desti nati on 
f or mor e t han 
one pur pose 
(vacati on , 
fri ends and 
f ami l y, or 

busi ness) i n 
past 5 years 

4 

Have not 
vi si t ed t hi s 
desti nati on 
i n t he past 5 

Year s or Have 
never vi sit ed 

t hi s desti nati on 
5 

      

      

      

      

      

      

      

      

      

      

 
For t he remai nder of t he survey we woul d ask you about your l ong- haul  i nt ernati onal  
travel  f or l ei sur e pur poses.  By t hi s we mean:  
 

 “Lei sur e travel  t o count ri es ot her t han t he Uni ted St at es, Canada, Mexi co, and 
t he Cari bbean t hat you mi ght consi der vi siti ng f or l ei sur e or vacati on or t o vi sit 
fri ends/f ami l y or ot her reasons t hat are not relat ed t o work.”  

 

ASK Q13a f or countri es with a ‘ 2’, ‘ 3’ or ‘ 4’ i n Q12a 
 

 
13a. I D: I nt ernati onal Desti nati on Vi sitati on Count for Lei sure 
 
How many ti mes have you vi si t ed each of t he f oll owi ng countri es f or l ei sure pur poses i n t he past 5 
years? 
 

Choi ce ( Col umns)  Nu mber of 
l ei sur e Vi sit s 
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Ask Q16b f or t he li st of countri es i n Q12a ( Choi ces ‘ 2’, ‘ 3’ or ‘ 4’) and i n Q13a > 0 tri ps f or that 
country 
 

 
16b.  
 
Whi ch of t he f oll owi ng I nt ernati onal  Desti nati ons have you vi sit ed f or l ei sur e i n t he past 18 mont hs? 
Pl ease sel ect one f or each row.  
  

Br and Have vi sit ed  Not Vi sit ed 

   

   

   

   

   

   

 
 
12a_1.  
 
I n your most recent i nt ernat i onal  tri p f or l ei sur e pur poses, how many countri es di d you vi sit ? 
Pl ease onl y i ncl ude countries wher e you spent mor e than a day out si de of t he ai rport  
 
Pl ease sel ect one.  

Choi ce ( Col umns)  Sel ecti on  

Vi sit ed onl y one country  

Vi sit ed mor e t han one country  

 
12a_2.  
 
Pl ease sel ect t he mont h of travel  f or your most recent int er nati onal  tri p f or l ei sur e pur poses? 
 

Dr op down menu f or Mont h 

 
 
 
12a_3.  
 
Thi nki ng back t o t he ti me when you wer e pl anni ng f or thi s tri p, how many mont hs bef or e t he tri p di d 
you st art t hi nki ng about t he desti nati on f or t he tri p? 
Pl ease sel ect one.  

Choi ce ( Col umns)  Sel ecti on  

Less t han a mont h bef or e the tri p  

1 t o 2 mont hs bef or e t he trip  

2 t o 3 mont hs bef or e t he trip  

3 t o 6 mont hs bef or e t he trip  

Mor e t han 6 mont hs bef or e t he tri p  

 
12a_4.  
 
Thi nki ng back t o t he ti me when you wer e fi nali zi ng t he tri p, how many mont hs befor e t he tri p di d you 
sel ect t he desti nati on f or t his tri p? 
Pl ease sel ect one.  

Choi ce ( Col umns)  Sel ecti on  

Less t han a mont h bef or e the tri p  

1 t o 2 mont hs bef or e t he trip  

2 t o 3 mont hs bef or e t he trip  

3 t o 6 mont hs bef or e t he trip  

Mor e t han 6 mont hs bef or e t he tri p  
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ASK Q12b f or countri es wi t h a ‘ 2’ ‘ 3’ or ‘ 4’ i n Q12a 
 

 
12b.  
 
Thi nki ng about t he l ast tri p you t ook t o an i nt ernati onal  desti nati on f or l ei sur e pur poses, whi ch of t he 
f oll owi ng countri es di d you vi si t ? 
 

If at Q12a_1, respondent sel ect s “Vi sited onl y one country” t hen ask Q12b as a si ngl e- sel ect 
questi on 
 
If at Q12a_1, respondent sel ect s “Vi sited mor e t han one country” t hen ask Q12b as a mul ti -
sel ect questi on   

 
Pl ease sel ect all t hat appl y. OR Pl ease sel ect one.  
 

Choi ce ( Col umns)  Sel ect all 
t hat appl y 

OR 
Sel ect one 

  

  

  

  

  

  

  

  

  

  

Ot her (pl ease 
speci f y) _________________ 

 

 
 

ASK Q12c f or countri es sel ect ed i n 12b 

 
12c. I D: Tri gger f or vi siti ng t he countri es  
 
What pr ompt ed you t o consi der vi siti ng t hi s/t hese i nt ernati onal  l ei sur e desti nati on(s) on t hi s tri p? 
Pl ease sel ect all t hat appl y. 
 

Choi ce ( Col umns)  Choi ce  

Reco mmended by a fri end/coll eague/f ami l y me mber   

Have pr evi ousl y vi sit ed t hi s country f or Busi ness   

Have pr evi ousl y vi sit ed t hi s country f or vacati on or vi siti ng fri ends and 
f ami l y  

 

Was vi siti ng a fri end/f ami l y me mber who st ays i n t hat country  

Went f or a speci fi c event (e. g., weddi ng, concert, sports, et c.)  

Went f or a speci fi c recr eational  pur pose (e. g., scuba di vi ng, beach, 
trekki ng, saf ari, gol fi ng or saili ng) 

 

Read a magazi ne/ newspaper arti cl e descri bi ng t he country  

Read an arti cl e on a websi te descri bi ng t he country  

Read about t he l ocati on i n a travel  book/ travel  magazi ne  

Saw an adverti sement i n a magazi ne/ newspaper   

Saw an adverti sement on TV  

Saw l ocati ons of t he country i n a movi e/ TV show  
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Saw an adverti sement at t he ci nema  

Ai rli ne adverti sed t he l ocation  

I nf or med by travel  agent or t he l ocati on was part of a travel  package  

Read about or saw phot os of t he country on communi ty sit es (e. g., 
soci al and pr of essi onal  networ ks) 

 

Ot her (pl ease speci f y)  

 
12d. Rol e of Medi a Channel s at different stages  
 
For your most recent tri p, whi ch of t he f oll owi ng sources di d you use at diff erent stages of t he tri p? 
Pl ease sel ect all t he appl y in each col umn.  
 
Pr ogr ammi ng Not e: Split t he t abl e i n t wo part s t o di splay t he pr e-travel  st ages on one page and t he 
remai ni ng t wo st ages on t he ot her page 
 

Choi ce ( Col umns)  
Whi l e sel ecti ng 
t he desti nati on 

Whi l e maki ng 
travel  booki ngs 

Shar e 
experi ences 

duri ng t he tri p 

Shar e 
experi ences 

post tri p 

Tr avel  agent/t our oper at ors     

Fri ends/f ami l y      

Websi t e of t he country’ s t ouri sm 
boar d 

    

Onl i ne travel  aggr egat ors (e. g. 
Expedi a, Booki ng. com)  

    

Websi t e of  t he ai rli ne/ hot el      

Tr avel  revi ew websi t es     

Onl i ne news, arti cl es, bl ogs, et c.     

Soci al medi a/ i nst ant messagi ng 
servi ces (e. g., Facebook, 
I nst agr am, Snapchat, Twi tter, 
What sApp)  

    

Tr avel  Books/ Magazi nes   No Sel ecti on No Sel ecti on 

Ot her (pl ease 
speci f y)________________ 

    

Ot her (pl ease 
speci f y)________________ 

    

None     
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14 I D: Bl ue Sky Consi derati on   
 
Whi ch of t he f oll owi ng i nt ernati onal  desti nati ons do you i nt end t o vi sit for l ei sure pur poses i n t he 
f ut ure, even if you have been t her e bef or e?  
 
Pl ease sel ect all t hat appl y. 

Choi ce  Sel ecti on 

  

  

  

  

  

  

  

  

  

  

Ot hers (pl ease speci f y)  

Don’ t Know  

 
 

ASK Q15 f or countri es sel ect ed i n Q14 ( bl ue sky consi derati on)  
 

 
15. I D: Short-ter m Consi derati on   
 
Usi ng a 1- 7 scal e, wher e 1 means “ Very Unli kel y” and 7 means “ Very li kel y”, pl ease rat e your 
li keli hood t o vi sit each of t he f oll owi ng i nt ernati onal  desti nati ons f or l ei sur e pur poses i n t he next 18 
mont hs?  
 
Pl ease sel ect one f or each row.  

Choi ce  1 2 3 4 5 6 7 Don’ t Know 

         

         

         

         

         

 

Ask Q16a from t he uni on of countri es sel ect ed i n Q8 & Q9   

 
16a. I D: Brand I nf or mati on seeki ng  
 
Whi ch of t he f oll owi ng i nt ernati onal  desti nati ons have you sought i nf or mati on on for l ei sur e vi sits i n 
t he l ast 18 mont hs?  
 
Pl ease sel ect one f or each row.  

 Have sought  
i nf or mati on, but 
not i n t he l ast 

18 mont hs 

Have sought 
i nf or mati on i n t he 
l ast 18 mont hs 

Never sought  
i nf or mati on 
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Ask Q16c and Q16d f or only t he countri es t hat have a CODE = 2 i n Q16a ( Have sought i nf or mati on i n 
t he l ast 18 mont hs) 

 
16d.  
 
Whi ch of t he f oll owi ng sources of i nf or mati on have you used/ came acr oss t o obt ain l ei sur e travel  
i nf or mati on about each of these countri es i n t he l ast 18 mont hs?   
 
Pl ease sel ect all t hat appl y i n each col umn.  

Choi ce   Sout h 
Af ri ca Australi a Thail and Kenya Br azil Fr ance UK It al y Chi na 

 
Spai n I ndi a 

Reco mmended 
by a 
fri end/ coll eague/f
ami l y me mber  

           

Was vi siti ng a 
fri end/f ami l y 
me mber who 
st ays i n t hat 
country 

           

Sear ched f or 
i nf or mati on about 
an event t aki ng 
pl ace i n t he 
country 

           

Sear ched f or 
i nf or mati on about 
a recr eati on 
acti vit y (e. g. 
scuba di vi ng, 
trekki ng, saf ari, 
gol fi ng, saili ng 
et c.) i n a country 

           

Read a 
magazi ne/ newsp
aper arti cl e 
descri bi ng t he 
country 

           

Read an arti cl e 
on a websit e 
descri bi ng t he 
country 

           

Read about t he 
l ocati on i n a 
travel  book/travel  
magazi ne 

           

Fr om an 
adverti sement i n 
a 
magazi ne/ newsp
aper  

           

Fr om an 
adverti sement on 
TV 

           

Saw l ocati ons of 
t he country i n a 
movi e/ TV show 

           

Saw an 
adverti sement at 
t he ci nema 
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Ai rli ne adverti sed 
t he l ocati on 

           

Read about or 
saw phot os of 
t he country on 
communi t y sit es 
(e. g. soci al and 
pr of essi onal ) 

           

Read about t he 
country  i n a 
travel  br ochur e 

           

I nf or med by 
travel  agent or 
t he l ocati on was 
part of a travel  
package 

           

Vi si t ed t he 
country’ s websi t e 

           

Used a search 
engi ne 

           

Ot hers            

 
16c.  
 
Whi ch of t he f oll owi ng was t he most usef ul  source of i nf or mati on t hat you used/ came acr oss t o seek 
l ei sur e travel  i nf or mati on about t hese countri es? 
 
Pl ease sel ect one f or each col umn.  
 
Pr ogr ammer not e: Show onl y t hose opti ons whi ch ar e sel ect ed i n Q16d above and hi de radi o butt ons 
f or ot her non-rel evant opti ons 
 

Choi ce   Sout h 
Af ri ca Australi a Thail and Kenya Br azil Fr ance UK It al y Chi na 

 
Spai n I ndi a 

Reco mmended 
by a 
fri end/ coll eague/f
ami l y me mber  

           

Was vi siti ng a 
fri end/f ami l y 
me mber who 
st ays i n t hat 
country 

           

Sear ched f or 
i nf or mati on about 
an event t aki ng 
pl ace i n t he 
country 

           

Sear ched f or 
i nf or mati on about 
a recr eati on 
acti vit y (e. g. 
scuba di vi ng, 
trekki ng, saf ari, 
gol fi ng, saili ng 
et c.) i n a country 

           

Read a 
magazi ne/ newsp
aper arti cl e 
descri bi ng t he 
country 

           

Read an arti cl e 
on a websit e 
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descri bi ng t he 
country 

Read about t he 
l ocati on i n a 
travel  book/travel  
magazi ne 

           

Fr om an 
adverti sement i n 
a 
magazi ne/ newsp
aper  

           

Fr om an 
adverti sement on 
TV 

           

Saw l ocati ons of 
t he country i n a 
movi e/ TV show 

           

Saw an 
adverti sement at 
t he ci nema 

           

Ai rli ne adverti sed 
t he l ocati on 

           

Read about or 
saw phot os of 
t he country on 
communi t y sit es 
(e. g. soci al and 
pr of essi onal ) 

           

Read about t he 
country  i n a 
travel  br ochur e 

           

I nf or med by 
travel  agent or 
t he l ocati on was 
part of a travel  
package 

           

Vi si t ed t he 
country’ s websi t e 

           

Used a search 
engi ne 

           

Ot hers            

 
 

 ( ASK Q16e FOR EACH COUNTRY:  
 
- NOT VI SI TED FOR LEI SURE I N Q12a ( CODES 1 OR 5)   AND 
- DI D SEEK I NFO ABOUT IN Q16a  ( CODES 1 OR 2)  AND  
- I S NOT METI ONED I N Q14  AS A DESTI NATI ON THAT THEY I NTEND TO VI SIT)  

 
 
16e. I D: Reason f or rej ecti ng country once researched it 
 
Aft er seeki ng i nf or mati on about t he country(i es), why ar e you no l onger pl anni ng t o vi sit t hi s 
country(i es) f or l ei sur e travel ? 
Pl ease sel ect all t hat appl y f or each col umn. I n case mor e t han 5 countri es qualifi es f or thi s questi on, show 
5 on first page and rest on second page  
 

 Country 1 Country 2 Country 3 Country N 

Too much ti me t o get t her e     

Too expensi ve t o get t her e     

Too expensi ve once t her e     

Not hi ng i nt er esti ng t o do t her e     

Don’ t know anyone t her e     
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Not a rel axi ng desti nati on     

Concer ns f or my personal  saf et y (i. e. 
l ot s of cri me, politi cal unr est, et c.) 

    

Gener al  i ssues of saf et y (heal t h 
ri sks, poor i nfrastruct ur e, etc.) 

    

Bad cli mat e / weat her     

Di ffi cult y i n getti ng a vi sa     

Ot her (pl ease 
speci f y) _______________ 

    

 
 

Ask Q17 f or t he uni on of countri es from Q8 & Q9  
 

 
17. I D: Li keli hood of I nf ormati on seeki ng  
 
Thi nki ng about t he f ut ur e, how li kel y ar e you t o seek i nfor mati on i n t he next 18 mont h on t he f oll owi ng 
i nt ernati onal  desti nati ons f or l ei sur e pur poses?  
 
Pl ease answer on a scal e of 1 t o 7 wher e 1 means " Defi nitel y Will Not Seek I nf or mati on" and 7 
means " Defi nitel y Will Seek I nf or mati on" 
 
Pl ease sel ect one f or each row.  

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

         

         

         

         

         

         

         

         

         

         

 
 
18. I D: Perf or mance Associ ati ons  
 
When you t hi nk about i nt ernati onal  desti nati ons f or l eisur e pur poses, how desi rabl e ar e t he f oll owi ng 
attri but es? Pl ease answer on a scal e of 1 t o 7 wher e 1 means " Not At All Desi rabl e" and 7 means 
" Extremel y Desi rabl e" 
 
Pl ease sel ect one f or each row.  

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

I s a Saf e & Secur e Envi ronment          

Of f ers Excell ent Val ue f or the 
Money 

        

A Ver y Aut henti c Tr avel  Experi ence          

Wel comi ng Peopl e You Can 
I nt eract Wi t h 

        

Of f ers a Wi l dlif e Experi ence         

Has beautif ul scenery         

Of f ers a Hi st ori cal Experi ence         

Of f ers a Cul t ural Experi ence         

Of f ers a Rel axati on Experi ence          
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Of f ers Opport uni t y t o Br eak Away 
from Routi ne 

        

Of f ers a Wi de Vari et y of 
Experi ences 

        

I s Easy t o Get Ar ound         

Excell ent Year- Round Tr avel          

Of f ers a beach experi ence          

Of f ers Opport uni t y t o Exper i ence 
t he Nat ur al Attracti on(s) 

        

Has envi ronment-fri endl y practi ces         

Conserves it s nat ur al and cul t ural 
herit age 

        

 
19. I D: Perf or mance Attribut es I mport ance 
 
Of  t he attri but es you j ust rat ed, pl ease i ndi cat e t he t wo t hat ar e most i mport ant t o you:  
1 = Most I mport ant  
2 = Second Most I mport ant  
 
Pl ease sel ect one f or each col umn.  

Choi ce 1 2 

I s a Saf e & Secur e Envi ronment    

Of f ers Excell ent Val ue f or the Money   

A Ver y Aut henti c Tr avel  Experi ence    

Wel comi ng Peopl e You Can I nt er act Wi t h   

Of f ers a Wi l dlif e Experi ence   

Has beautif ul scenery   

Of f ers a Hi st ori cal Experi ence   

Of f ers a Cul t ural Experi ence   

Of f ers a Rel axati on Experi ence    

Of f ers Opport uni t y t o Br eak Away from Routi ne   

Of f ers a Wi de Vari et y of Experi ences   

I s Easy t o Get Ar ound   

Excell ent Year- Round Tr avel    

Of f ers a beach experi ence    

Of f ers Opport uni t y t o Exper i ence t he Nat ur al 
Attracti on(s) 

  

Has envi ronment-fri endl y practi ces   

Conserves it s nat ur al and cul t ural herit age   

 
 
20. I D: Personality Associ ati ons  
 
When you t hi nk about i nt ernati onal  desti nati ons f or l eisur e pur poses, how desi rabl e ar e t he f oll owi ng 
attri but es? Pl ease answer on a scal e of 1 t o 7 wher e 1 means " Not At All Desi rabl e" and 7 means 
" Extremel y Desi rabl e" 
 

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

Advent ur ous         

Enri chi ng         

Fun         

Me mor abl e         

Exci ti ng          

Br eat ht aki ng         

Fri endl y         

Wel l -known         

Exoti c         



 

| 19 

Sout h Afri can Touri sm 

I nt er nati onal Br and Tr acki ng - Market 

Questi onnai re 

 

Sust ai nabl e         

 
 
21. I D: Personality I mportance Ranki ng  
 
Of  t he attri but es you j ust rat ed, pl ease i ndi cat e t he t wo t hat ar e most i mport ant t o you:  
1 = Most I mport ant  
2 = Second Most I mport ant  
 
Pl ease sel ect one f or each col umn.  

Choi ce 1 2 

Advent ur ous   

Enri chi ng   

Fun   

Me mor abl e   

Exci ti ng    

Br eat ht aki ng   

Fri endl y   

Wel l -known   

Exoti c   

Sust ai nabl e   

 
 
Next, we woul d li ke you t o gi ve us your opi ni ons on t he f oll owi ng i nt ernati onal  desti nati ons f or l ei sur e 
pur poses. Wher e possi bl e, base your opi ni ons on what  you have seen or hear d about t he f oll owi ng 
desti nati on(s): 
 

 Condi ti on 

COUNTRY A  
(e. g. Sout h Afri ca) 

Randoml y sel ect ed from ai ded + mat ched COUNTRY recall li st of 
respondent t o meet assi gned quot as 

COUNTRY B ( e. g. Australia)  Randoml y sel ect ed from ai ded + mat ched COUNTRY recall li st of 
respondent t o meet assi gned quot as  

 
22. I D: Perf or mance Associ ati ons  
 
I n your opi ni on how well do t he f oll owi ng attri but es descri be <COUNTRY A>? Base your opi ni on on 
anyt hi ng t hat you have seen or hear d, or your over all impr essi ons of <COUNTRY A> 
 
Pl ease answer on a scal e of 1 t o 7 wher e 1 means " Does Not Descri be At All" and 7 means 
" Descri bes Extremel y Wel l" 
 
Pl ease sel ect one f or each row.  

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

I s a Saf e & Secur e Envi ronment          

Of f ers Excell ent Val ue f or the 
Money 

        

A Ver y Aut henti c Tr avel  
Experi ence 

        

Wel comi ng Peopl e You Can 
I nt eract Wi t h 

        

Of f ers a Wi l dlif e Experi ence         

Has beautif ul scenery         

Of f ers a Hi st ori cal Experi ence         

Of f ers a Cul t ural Experi ence         

Of f ers a Rel axati on Experi ence         

Of f ers Opport uni t y t o Br eak Away 
from Routi ne 
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Of f ers a Wi de Vari et y of 
Experi ences 

        

I s Easy t o Get Ar ound         

Excell ent Year- Round Tr avel          

Of f ers a beach experi ence         

Of f ers Opport uni t y t o Exper i ence 
t he Nat ur al Attracti on(s) 

        

Has envi ronment-fri endl y practi ces         

Conserves it s nat ur al and cul t ural 
herit age 

        

 

 
I n your opi ni on how well do t he f oll owi ng attri but es descri be<COUNTRY B>? Base your opi ni on on 
anyt hi ng t hat you have seen or hear d, or your over all impr essi ons of <COUNTRY B> 
 
Pl ease answer on a scal e of 1 t o 7 wher e 1 means " Does Not Descri be At All" and 7 means 
" Descri bes Extremel y Wel l" 
 
Pl ease sel ect one f or each row.  

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

I s a Saf e & Secur e Envi ronment          

Of f ers Excell ent Val ue f or the 
Money 

        

A Ver y Aut henti c Tr avel  
Experi ence 

        

Wel comi ng Peopl e You Can 
I nt eract Wi t h 

        

Of f ers a Wi l dlif e Experi ence         

Has beautif ul scenery         

Of f ers an Hi st ori cal Experi ence         

Of f ers a Cul t ural Experi ence         

Of f ers a Rel axati on Experi ence         

Of f ers Opport uni t y t o Br eak Away 
from Routi ne 

        

Of f ers a Wi de Vari et y of 
Experi ences 

        

I s Easy t o Get Ar ound         

Excell ent Year- Round Tr avel          

Of f ers a beach experi ence          

Of f ers Opport uni t y t o Exper i ence 
t he Nat ur al Attracti on(s) 

        

Has envi ronment-fri endl y practi ces         

Conserves it s nat ur al and cul t ural 
herit age 

        

 
 
23. I D: Personality Associ ati ons  
 
I n your opi ni on how well do t he f oll owi ng attri but es descri be<COUNTRY A>? Base your opi ni on on 
anyt hi ng t hat you have seen or hear d, or your over all impr essi ons of <COUNTRY A> 
 
Pl ease answer on a scal e of 1 t o 7 wher e 1 means " Does Not Descri be At All" and 7 means 
" Descri bes Extremel y Wel l" 
 
Pl ease sel ect one f or each row.  

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

Advent ur ous         
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Enri chi ng         

Fun         

Me mor abl e         

Exci ti ng          

Br eat ht aki ng         

Fri endl y         

Wel l -known         

Exoti c         

Sust ai nabl e         

 
 
I n your opi ni on how well do t he f oll owi ng attri but es descri be<COUNTRY B>? Base your opi ni on on 
anyt hi ng t hat you have seen or hear d, or your over all impr essi ons of <COUNTRY B> 
 
Pl ease answer on a scal e of 1 t o 7 wher e 1 means " Does Not Descri be At All" and 7 means 
" Descri bes Extremel y Wel l" 
 
Pl ease sel ect one f or each row.  

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

Advent ur ous         

Enri chi ng         

Fun         

Me mor abl e         

Exci ti ng         

Br eat ht aki ng         

Fri endl y         

Wel l -known         

Exoti c         

Sust ai nabl e         

 
 
For Questi on 24 t o 28 pl ease ref er t o t hi s i nf or mation ( Up t o 5 COUNTRI ES, incl udi ng t he 2 
sel ect ed f or Q22 – Q23): 

Pi pe Condi ti on 

COUNTRY 1 Randoml y sel ect ed from ai ded +mat ched COUNTRY recall li st of 
respondent t o meet assi gned quot as 

COUNTRY 2 Randoml y sel ect ed from ai ded + mat ched COUNTRY recall li st of 
respondent t o meet assi gned quot as  

COUNTRY 3  Randoml y sel ect ed from ai ded+ mat ched COUNTRY recall li st of 
respondent t o meet assi gned quot as 

COUNTRY 4  Randoml y sel ect ed from ai ded + mat ched COUNTRY recall li st of 
respondent t o meet assi gned quot as 

COUNTRY 5 Randoml y sel ect ed from ai ded + mat ched COUNTRY recall li st of 
respondent t o meet assi gned quot as 

Not e: Maxi mu m 5 COUNTRI ES from t he ai ded recal l li st of a respondent are randoml y sel ect ed 
f or t hi s questi on.  
 
24. I D: Leadershi p, Quality & Presti ge  
 
To what ext ent do you t hi nk each of t he f oll owi ng i s one of t he best or one of t he wor st i nt er nati onal  
desti nati ons t o vi sit f or l ei sure pur poses? 
 
Pl ease answer on a scal e of 1 t o 7, wher e 1 means " One of t he Wor st I nt ernati onal Desti nati ons 
f or Lei sure Pur poses" and 7 means “ One of t he Best I nt er nati onal Desti nati ons f or Lei sure 
Pur poses" 
 
Pl ease sel ect one f or each row.  
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Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

         

         

         

         

         

 
 
25. I D: Suitability  
 
So me i nt er nati onal  desti nat i ons f or l ei sur e pur poses meet t he needs of many diff erent t ypes of l ei sur e 
travel ers (i. e. travel ers seeki ng rel axati on, travel ers seeki ng a cul t ural experi ence,  travel ers seeki ng 
advent ur e, et c.), whil e ot hers are sui t abl e f or onl y specifi c types of l ei sure travel ers. Rat e each of t he 
f oll owi ng i nt er nati onal  destinati ons accor di ng t o its suitabi lity f or you as a l ei sure travel er?   
 
Pl ease answer on a scal e of 1 t o 7 wher e 1 means "Less Sui t abl e f or Many Types" and 7 means 
" Mor e Sui t abl e f or Many Types" 
 
Pl ease sel ect one f or each row.  

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

         

         

         

         

         

 
 
26. I D: Uni queness 
 
So me i nt er nati onal  desti nat i ons f or l ei sur e pur poses are mor e uni que and di sti nctive i n t er ms of t he 
over all travel  experi ence t hey off er. Pl ease rat e each of t he f oll owi ng i nt ernati onal  desti nati ons f or 
l ei sur e pur poses accor di ng t o how uni que and di sti nctive you t hi nk t he l ei sure travel  experi ence i s. 
 
Not e: Do not rat e t hese agai nst each ot her, but agai nst t he whol e uni verse of possi bl e i nt er nati onal  
desti nati ons f or l ei sur e purposes  
 
Pl ease rat e on a scal e of 1 t o 7 wher e 1 means " Not Uni que or Di sti ncti ve" and 7 means " Very 
Uni que and Di sti ncti ve" 
 
Pl ease sel ect one f or each row.  

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

         

         

         

         

         

 
27. I D: Aff or dability   
 
So me i nt er nati onal  desti nat i ons f or l ei sur e pur poses are mor e aff or dabl e t han ot her s and some ar e 
l ess aff ordabl e.  Pl ease rate each of t he f oll owi ng i nt ernati onal  desti nati ons f or l eisur e pur poses 
accor di ng t o how aff ordabl e you beli eve it i s (i ncl udi ng airf are).  
 
Pl ease answer on a scal e of 1 t o 7, wher e 1 means " Not At All Aff or dabl e" and 7 means " Very 
Aff or dabl e". 
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Pl ease sel ect one f or each row.  

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

         

         

         

         

         

 
 
28. I D: Traj ect ory 
 
So me i nt er nati onal  desti nat i ons f or l ei sur e pur poses are gr owi ng i n popul arity while ot hers ar e not. 
Pl ease rat e each of t he f ollowi ng i nt ernati onal  desti nat i ons f or l ei sur e pur poses accor di ng t o your 
bel i ef t hat it i s growi ng i n popul arity. 
 
Not e: Do not rat e t hese agai nst each ot her, but agai nst t he whol e uni verse of possi bl e t ouri st 
desti nati ons  
 
Pl ease answer on a scal e of 1 t o 7 wher e 1 means " Decli ni ng Reput ati on" and 7 means “I mpr ovi ng 
Reput ati on" 
 
Pl ease sel ect one f or each row.  

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

         

         

         

         

         

 

Ask Q29 and Q30 f or all countri es i n uni on of Q8 & Q9 i. e. Ai ded awar eness & Mat ched brands  
 

 
29. I D: Li ki ng 
 
So me travel ers f eel  diff erentl y about diff erent i nt ernati onal  desti nati ons f or l ei sur e pur poses.  Pl ease 
rat e each of t he f oll owi ng i nt ernati onal  desti nati ons f or lei sur e pur poses accor di ng t o how much you 
woul d li ke or di sli ke vi siti ng t hem.   
 
Pl ease answer on a scal e of 1 t o 7 wher e 1 means " Woul d Di sli ke A Lot" and 7 means " Woul d Li ke 
A Lot" 
 
Pl ease sel ect one f or each row.  

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

         

         

         

         

         

 
30. I D: Favorite  
 

 Whi ch of t he f oll owi ng i nt ernati onal  desti nati ons f or l eisur e pur poses woul d you consi der 
your f avorit e? 
 
Pl ease sel ect one.  

Choi ce  Sel ecti on 



 

| 24 

Sout h Afri can Touri sm 

I nt er nati onal Br and Tr acki ng - Market 

Questi onnai re 

 

  

  

  

  

Ot her (pl ease speci f y)  

Don’ t Know   

 
 

ASK Q31, Q32 f or all countri es vi sited f or eit her busi ness or pl easure i n Q12a codes ‘ 1’, ‘ 2’, ‘ 3’ 
or ‘ 4’ 
 

 
31. I D: Brand f or Me  
 
As an i nt er nati onal  travel er, some i nt er nati onal  desti nat i ons f or l ei sur e pur poses may fit your needs, 
personalit y and val ues better t han ot hers. Pl ease rat e t he f oll owi ng accor di ng t o whet her you beli eve 
it i s t he "Lei sur e Desti nati on f or You"  
 
Pl ease answer on a scal e of 1 t o 7 wher e 1 means " Defi nitel y Not t he I nt ernati onal Lei sure 
Desti nati on f or Me” and 7 means " Defi nitel y i s the I nternati onal Lei sure Desti nati on f or Me"  
 

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

         

         

         

         

 
 
32. I D: Recommend  
 
To what ext ent woul d you reco mmend t he f oll owi ng i nter nati onal  desti nati ons f or lei sur e pur poses t o 
fri ends and f ami l y?  
 
Pl ease answer on a scal e of 1 t o 7 wher e 1 means " Defi nitel y Woul d Not Recommend t o Fri ends 
and Fa mil y" and 7 means "Defi nitel y Woul d Recommend t o Fri ends and Fa mil y” 
 
Pl ease sel ect one f or each row.  

Choi ce  1 2 3 4 5 6 7 Don’ t 
Know 

         

         

         

         

 

ASK Q33 if SA rat ed a 1- 4 i n Q32  
 

 
 
33.  
Why woul dn’ t you recommend Sout h Afri ca as an i nt ernati onal  desti nati on f or l ei sur e pur poses t o your 
fri ends and f ami l y?   
 
Pl ease sel ect all t hat appl y. 

Too much ti me t o get t her e  

Too expensi ve t o get t her e  

Too expensi ve once t her e  

Not hi ng i nt er esti ng t o do t her e  

Too “t ouri st y”  
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Not an aut henti c Afri can 
experi ence 

 

Don’ t know anyone t her e  

Not a rel axi ng desti nati on  

Concer n about heal t h ri sks  

Uncert ai n about politi cal 
cli mat e/ ci vil unr est  

 

Concer ns f or my personal  saf et y  

Bad cli mat e/ weat her  

Di ffi cult t o get t he vi sa f or Sout h 
Af ri ca 

 

Ot her (pl ease 
speci f y)_______________ 

 

 

Ask Q33a and Q33b f or ever ybody t hat i s awar e of Sout h Afri ca as a l ei sur e destinati on ( Mat ched i n 
Q8 or sel ect ed i n Q9).If not , ski p t o Q43 

 
33a.  
 
How di d you FI RST become awar e of Sout h Afri ca as a l ei sur e desti nati on? 
 
Pl ease sel ect all t hat appl y. 

Reco mmended by a fri end/coll eague/f ami l y 
me mber  

 

Vi sit ed a fri end/f ami l y me mber who st ays i n Sout h 
Af ri ca 

 

Had pr evi ousl y vi sit ed South Afri ca f or busi ness  

Read about Sout h Afri ca i n a travel  book/travel  
magazi ne 

 

Read a magazi ne/ newspaper arti cl e descri bi ng 
Sout h Afri ca 

 

Went f or a speci fi c event (e. g., weddi ng, concert, 
sport s et c.) 

 

Went f or a speci fi c recr eational  pur pose (e. g., 
scuba di vi ng, trekki ng, saf ari, golfi ng, saili ng et c.) 

 

Read an arti cl e on a websi te descri bi ng Sout h 
Af ri ca 

 

Saw l ocati ons of Sout h Africa i n a movi e/ TV show  

Saw an adverti sement at t he ci nema  

Saw an adverti sement i n a magazi ne/ newspaper   

Read about or saw phot os of Sout h Afri ca on 
communi t y sit es (e. g. soci al and pr of essi onal  
net wor ks) 

 

Ai rli ne adverti sed t he l ocation  

Saw an adverti sement on TV  

I nf or med by travel  agent or Sout h Afri ca was part of 
a travel  package 

 

Used a search engi ne  

Ot her (pl ease speci f y)_______________  

 
 

Ask Q33b f or all answer s that wer e sel ect ed i n Q33a.  
 
If 2 answer s ar e sel ect ed fro m Q33a, t he respondent wi ll be asked t o rank t hese 2 answer s i n Q33b.  
If 3 or mor e answer s ar e sel ect ed from Q33a, t he respondent will be asked t he t op 3 answer s. If onl y 
1 answer i s sel ect ed from Q33a, t he respondent ski ps Q33b, and goes t o t he l ogic bef or e Q33c.  
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33b.  
 
Pl ease rank t he or der i n whi ch each of t hese sources contri but ed t o you FI RST becomi ng awar e of 
Sout h Afri ca as a l ei sur e desti nati on.  
 
Pl ease sel ect one per col umn.  

 1st  source t o 
make me 

awar e  

2nd source 
t o make me 

awar e 

3r d source t o 
make me 

awar e 

Reco mmended by a fri end/coll eague/f ami l y 
me mber  

   

Vi sit ed a fri end/f ami l y me mber who st ays i n 
Sout h Afri ca 

   

Had pr evi ousl y vi sit ed South Afri ca f or busi ness    

Read about Sout h Afri ca i n a travel  book/travel  
magazi ne 

   

Read a magazi ne/ newspaper arti cl e descri bi ng 
Sout h Afri ca 

   

Went f or a speci fi c event (e. g., weddi ng, concert, 
sport s et c.) 

   

Went f or a speci fi c recr eational  pur pose (e. g., 
scuba di vi ng, trekki ng, saf ari, golfi ng, saili ng et c.) 

   

Read an arti cl e on a websi te descri bi ng Sout h 
Af ri ca 

   

Saw l ocati ons of Sout h Africa i n a movi e    

Saw an adverti sement at t he ci nema    

Saw an adverti sement i n a magazi ne/ newspaper     

Read about or saw phot os of Sout h Afri ca on 
communi t y sit es (e. g. soci al and pr of essi onal  
net wor ks) 

   

Ai rli ne adverti sed t he l ocation    

Saw an adverti sement on TV    

I nf or med by travel  agent or Sout h Afri ca was part 
of a travel  package 

   

Used a search engi ne    

Ot her     

 
 

Ask Q33c f or everybody t hat i s awar e of mar keti ng communi cati on of Sout h Afri ca as a l ei sur e 
desti nati on ( Q10).If not, skip t o Q34 

 
 
33c. Sour ce of Recall  
 
Wher e di d you see or hear travel  i nf or mati on about Sout h Afri ca as an i nt er nati onal  desti nati on f or 
l ei sur e pur poses? 
 
Pl ease sel ect all t hat appl y. 

Magazi ne Adverti sement   

Tr avel  Br ochur es  

Di spl ay i n t he Tr avel  Agency   

Newspaper Adverti sement   

I nt ernet Adverti sement   

Tel evi si on pr ogr am  

Tel evi si on adverti sement   

Adverti sement at ci nema  

Out door adverti sement   

Radi o adverti sement   

Tr avel  f orums or i nt ernet blogs   
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Fri end/ coll eague/f ami l y member   

Cannot recall anyt hi ng speci fi c   

Ot her (pl ease speci f y)  

 
 

If “Have not vi sited Sout h Afri ca i n t he past 5 years/ have never vi sited” or “Have vi sited f or 
Busi ness onl y” ( CODE = 1 or 5) i n Q12a, ask Q34  
 
If Sout h Afri ca was not sel ect ed on t he li st of countri es from t he uni on of Q8 & Q9, SKI P TO 
Q43 

 
 
34.   
Why haven’ t you vi sit ed Sout h Afri ca f or l ei sur e pur poses i n t he past 5 years?   
 
Pl ease sel ect all t hat appl y. 

Too much ti me t o get t her e  

Too expensi ve t o get t her e  

Too expensi ve once t her e  

Not hi ng i nt er esti ng t o do t her e  

Don’ t know anyone t her e  

Not a rel axi ng desti nati on  

Uncert ai n about politi cal 
cli mat e/ ci vil unr est  

 

Concer n about heal t h ri sks  

Concer ns f or my personal  saf et y  

Anot her desti nati on was mor e 
appeali ng 

 

Bad cli mat e/ weat her  

Di ffi cult t o get a vi sa  

No parti cul ar reason  

Ot her (pl ease 
speci f y) _______________ 

 

 

Ask Q35- 39 if vi sited Sout h Afri ca f or l ei sure pur poses i n Q12a (code ‘ 2’, ‘ 3’ or ‘ 4’), ot her wi se 
ski p t o LOGI C bef ore Q40 

 
Now we woul d li ke t o ask you some questi ons about your l ei sure vi sit(s) to Sout h Afri ca 
 
35a.  
Why di d you choose t o vi sit Sout h Afri ca as a desti nation f or l ei sur e pur poses?  
 
Pl ease sel ect all t hat appl y. 

Experi ence a diff erent cul t ure  

Beautif ul scenery  

War m cli mat e  

Fri endl y peopl e  

My fri ends/f ami l y recommended it  

My travel  agent recommended it  

Ful fil a dream  

Engage i n a vari et y of acti viti es  

Went as part of a t our group  

See t he change si nce 
Apart hei d/ see hi st ori c sit es 

 

 Good val ue f or money  

Go on saf ari   

To att end any speci fi c event (e. g., 
weddi ng, concert, sport s etc.) 
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Vi sit fri ends/rel ati ves  

Co mbi ned wi t h a busi ness tri p  

Saw a speci al off er  

For t he f ood and wi ne   

So meone el se chose t he 
desti nati on 

 

Ot her (pl ease 
speci f y)_______________ 

 

 
 
35b. I D: Last Sout h Afri ca Vi sit 
 
How many years ago di d you l ast vi sit Sout h Afri ca? 
 
Pl ease sel ect one.  

Less t han 1 year   

1- 3 years  

4- 5 years  

6- 9 years   

10 years and above  

 
 
36.  
 
Usi ng a 1- 7 scal e, wher e 1 means “ Very Di ssati sfi ed” and a 7 means “ Very Sati sfied”, how sati sfi ed 
wer e you wi t h your vi sit(s) to Sout h Afri ca, f or l ei sur e pur poses, i n t he past 5 years? 
 
Pl ease sel ect one.  
 

Ver y 
Di ssati sfi ed 
1 

 
 
2 
 

 
 
3 

 
 
4 

 
 
5 

 
 
6 

Ver y 
Sati sfi ed 
7 

Don’ t 
Know 

        

 
 
37. Questi on Del et ed: Sati sfacti on Reasons wit h l eisure vi sit to Sout h Afri ca 
 
38. Questi on Del et ed: Memor abl e/ enj oyabl e aspect(s) of l ei sure vi sit to South Afri ca 
 
39. Questi on Del et ed: Unpl easant experi ence during l ei sure vi sit to Sout h Afri ca 
 
 

Ask Q40 if Sout h Afri ca was NOT menti oned i n Q14, ot her wi se, ski p t o LOGI C bef ore Q41  
 

 
40.   
 
What, if anyt hi ng, woul d encour age you t o vi sit Sout h Af ri ca f or l ei sur e pur poses in t he f ut ur e? 
Pl ease sel ect all t hat appl y. 

Speci al off er on fli ght s  

Speci al off er on hot el s   

See fri ends/f ami l y  

Speci al off er on saf ari   

Chance t o expl or e ‘ off t he beat en pat h’   

Use Sout h Afri ca as a base t o vi sit surroundi ng 
countri es 
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If Sout h Afri ca host s any speci fi c event (e. g., 
concert, sport s et c.) 

Ot her (pl ease speci f y)_______________  

Not hi ng woul d make me want t o ret ur n ( Cannot 
be combi ned wi t h ot her answer s) 

 

 
 

Ask Q41 if vi sited Sout h Afri ca i n t he past eit her for l ei sure pur poses or busi ness ( Q12a=code 
‘ 1’, ‘ 2’, ‘ 3’ or ‘ 4’) AND if Sout h Afri ca not menti oned i n Q14, ot her wi se ski p to LOGI C bef ore 
Q42 
 

 
41.  
 
Why ar en’ t you consi deri ng ret ur ni ng t o Sout h Afri ca f or l ei sur e pur poses?   
Pl ease sel ect all t hat appl y. 

Unf ri endl y peopl e  

Too much ti me t o get t her e  

Too expensi ve t o get t her e  

Too expensi ve once t her e  

Not hi ng i nt er esti ng t o do t her e  

Don’ t know anyone t her e  

Not a rel axi ng desti nati on  

Af r ai d of politi cal cli mat e/ civil 
unr est  

 

Woul d pr ef er t o vi sit ot her pl aces 
first 

 

Concer n about heal t h ri sks  

Concer ns f or my personal  saf et y  

Bad cli mat e/ weat her  

Di ffi cult t o get a vi sa  

Pr ef er t o vi sit anot her destinati on  

Ot her (pl ease 
speci f y)_______________ 

 

 

Ask Q42 if never vi sited Sout h Afri ca f or l ei sure purposes i n t he past ( Q12a = code ‘ 1’ or ‘ 5’) 
AND if SA menti oned i n Q14 
 

 
 
 
42.  
 
Why ar e you i nt erest ed i n vi siti ng Sout h Afri ca f or l ei sure pur poses i n t he f ut ur e? 
Pl ease sel ect all t hat appl y. 

Experi ence a diff erent cul t ure  

Beautif ul scenery  

War m cli mat e  

Fri endl y peopl e  

My fri ends/f ami l y recommended it  

My travel  agent recommended it  

Ful fil a dream  

Engage i n a vari et y of acti viti es  

See t he change si nce 
Apart hei d/ see hi st ori c sit es 

 

Good val ue f or money  

Go on saf ari   

Vi sit fri ends/rel ati ves  
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Co mbi ned wi t h a busi ness tri p  

Saw a speci al off er  

To att end any schedul ed event 
(e. g., weddi ng, concert, sport s et c.) 

 

For t he f ood and wi ne  

Ot her (pl ease speci f y)  

 
 

43. I D: Lei sure Travel Purchase 

 
Wher e do you t ypi call y book your i nt er nati onal  l ei sur e travel ? 
Pl ease sel ect all t hat appl y. 

Choi ce   Sel ecti on 

Fr om a traditi onal  travel  agent  
 

Tour oper at or 
 

Fr om t he ai rli nes di rectl y 
 

Onl i ne travel  port al s 
 

Onl i ne t hr ough travel  agents 
 

Wi t h t he accommodati on provi der 
di rectl y  

Peer-t o-peer pl atf or m, such as 
Ai r BnB, et c.  

Ot her (pl ease speci f y) 
 

 

43a. I D: I mpact of different medi a channel s 

 
To what ext ent do you pr efer t he f oll owi ng channel s f or travel  and t ouri sm r el at ed pr omoti onal  
mat eri al ? Pl ease answer on a scal e of 1 t o 7 wher e 1 means ‘ Not at All Pref erred’  and 7 means 
‘ Hi ghl y Pref erred’  
Pl ease sel ect one f or each row.  
 

Choi ce   1 
Not at All 
Pr ef erre

d 

2 3 4 Neutral  5 6 7 
Hi ghl y 

Pr ef erre
d 

TV channel s  
 

     

Radi o channel s  
 

     

Newspapers, Magazi nes 
and Tr avel  magazi nes 

 
 

     

Tr avel  brochur es/ post ers 
from travel  agent s, t our 
oper at ors, t ouri st 
i nf or mati on centre, et c.  

 

 

     

Onl i ne news, arti cl es, 
web pages, bl ogs, travel  
booki ng / revi ew 
websi t es, et c.  
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44a. I D: Travel Behavi or  

 
To what ext ent do you agr ee or di sagr ee wi t h t he f oll owi ng st at ement s? 
Pl ease sel ect one f or each row.  
 

Choi ce  Str ongl y 
Di sagr ee 

Di sagr ee 
So me what  

Agr ee 
So me what  

Str ongl y Agree 

I am now mor e li kel y t o save 
money t han t o use it t o travel  
i nt ernati onall y 

    

Tr aveli ng i nt ernati onall y i s a l uxury     

I am traveli ng cl oser t o home t han I 
used t o 

    

I i nvest mor e of my extra money i n 
my home t han I used t o 

    

I expect t o travel  i nt ernati onal l y 
mor e i n t he f ut ur e t han I do now 

    

I am t aki ng short er, mor e frequent 
tri ps t han I used t o 

    

I am spendi ng l ess money on 
travel  i n f avor of ot her f or ms of 
ent ert ai nment (eati ng out, movi es, 
a muse ment parks, et c.) 

    

So me of my most i mport ant  lif e 
goal s i nvol ve travel  experi ences I 
want t o have 

    

I purchase travel  packages t hat 
i ncl ude ai rf are and hot el as one 
pri ce f or my short di st ance tri ps 

    

I pref er gr oup t ours f or my long 
di st ance i nt er nati onal  tri ps 

    

I am one of t he first peopl e I know 
t o try somet hi ng new 

    

Once I fi nd somet hi ng I li ke I t end 
t o sti ck wi t h it 

    

I fi nd change exci ti ng     

I woul d rat her vi sit a country t hat I 
a m f ami li ar wi t h, as a t ouri st, t han 
experi ment by vi siti ng a pl ace t hat I 
a m not f ami li ar wi t h 

    

The t hreat of gl obal  t errori sm 
aff ect s wher e I consi der traveli ng 
i nt ernati onall y 

    

Soci al net worki ng 
websi t es ( Facebook, 
I nst agr am, Snapchat, 
Twi tt er, et c.) 

 

 

     

Vi deo streami ng websi t es 
( YouTube, Vi meo, et c.) 

 
 

     

Mobi l e appli cati ons, 
News al ert s vi a mobil e 
f eeds (usi ng phone, 
t abl et, mobil e devi ces, 
et c.) 

 

 

     

Ci nema  
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I woul d spend mor e money t o 
travel  t o a desti nati on t hat I know i s 
saf e 

    

I don' t mi nd i ncr easi ng my travel  
ti me f or a cheaper ai rf are  

    

I woul d pr ef er vi siti ng a country 
t hat i s promoti ng eco-fri endl y 
pol i ci es 

    

I worry about how I may be treat ed 
i n f orei gn countri es due t o my 
country’ s poli ci es 

    

 
 
44b. I D: Habits  
 
Now we woul d li ke t o ask you some questi ons about your lif est yl e   
 
Pl ease sel ect one f or each row.  
 

Choi ce ( Col umns)  Yes No  

Do you read about I nt ernational  
News and For ei gn Cul t ures  

  

Do you regul arl y wat ch TV travel  
pr ogr ams or document ari es about 
f orei gn countri es 

  

Woul d you say t hat you have many 
fri ends from a diff erent cul tur e t han 
your own 

  

Do you have an i nt ernati onal  credi t 
car d  

  

Do you keep up wi t h f orei gn 
f ashi on trends 

  

Do you regul arl y eat f orei gn f oods   

Do you frequentl y i nt er act wi t h 
i nt ernati onal  suppli ers on your j ob 

  

Do you regul arl y go on business 
tri ps abr oad  

  

 
 
45. I D: Usage Frequency 
 
On aver age, how many i nt ernati onal  tri ps f or l ei sur e purposes do you t ake every year requi ri ng a 
pl ane ri de of 5 or mor e hours?  
 
Pl ease Gi ve Your Best Estimat e.  

Nu mber of Vacati ons   

 
 
45b.  
 
When you travel  i nt er nati onall y f or l ei sur e, who do you usuall y travel  wi t h? 
Pl ease sel ect one.  

I travel  al one   

I travel  wi t h fri end(s)  

I travel  as a coupl e   

I travel  wi t h my f ami l y  

I travel  wi t h an or gani sed t our   
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46.  
 
How much do you spend i n t ot al every year on all of your travel  f or l ei sur e pur poses combi ned (onl y 
on yoursel f, i ncl udi ng bot h local  and i nt er nati onal  tri ps for l ei sur e pur poses) ?  (If trips ar e a 
combi nati on of busi ness and pl easur e, pl ease t hi nk onl y about how much you spent f or l ei sur e 
pur poses.) 
 
Pl ease Gi ve Your Best Estimat e.  

Amount spent (I n $)   

 
 
47. I D: Gender 
 
What i s your gender ? 
Pl ease sel ect one.  
 

Choi ce  Sel ecti on  

Mal e  

Fe mal e  

 
48. I D: Educati on  
 
Whi ch of t he f oll owi ng best descri bes your educati onal  backgr ound? 
Pl ease sel ect one.  
 

Choi ce  Sel ecti on  

Hi gh School  or Less   

So me Coll ege   

2- Year Coll ege or Vocati onal  
Degr ee  

 

4 Year Coll ege Degr ee   

So me Gr aduat e School   

Gr aduat e Degr ee   

Decl i ne t o answer   

 
49. I D: Occupati on 
 
What i s your occupati onal  st at us? 
Pl ease sel ect one.  
 

Choi ce ( Col umns)  Sel ecti on  

Wor k f ull ti me   

Wor k part ti me   

Une mpl oyed / Looki ng f or a j ob   

St udent   

Ho me maker   

Mi lit ary Servi ce   

Reti red   

Decl i ne t o answer   

 
 
50. I D: Marital St at us 
 
Whi ch i s your marit al st at us? 
Pl ease sel ect one.  
 

Choi ce ( Col umns)  Sel ecti on  

Si ngl e   
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Li vi ng wi t h si gni fi cant 
ot her / Engaged  

 

Marri ed   

Di vorced   

Wi dowed   

Ot her   

Decl i ne t o Answer   

 
 
[ Pr ogra mmer Not e: Pl ease randomi ze t he answer list s t hr oughout t he survey, except f or 
questi ons wher e answer li st foll ows any l ogi cal or der] 

 
 
Thank you f or parti ci pati ng i n our survey.  Your responses have been successf ull y recor ded.  

 



 

 

 

 

THANK YOU 
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